
SOCIAL MEDIA ANALYSIS & GUIDE
Toronto South LIP



Communications Goal

• The Toronto South LIP’s social media 
platforms should be used to help 
facilitate communication,

collaboration, coordination, and 
partnership between member agencies 
and their staff. 



3 Questions to Ask…

1. Who is the target audience for 
each platform?

2. What kind of content are they
looking for?

3. How do we provide that content in
an effective, engaging & clear way?



Twitter

• Follow

• Build 

Following

• Make Lists

• Use 

Hashtags

• Share News

• Engage!









Twitter “To-Do” List

• Continue to grow following: Look for opportunities to 
participate in new & relevant conversations

• Live-Tweet events more often: Continue to live-tweet 
events staff attend to share content & experiences

• Engage, engage, engage!: Continue to engage with 
members & community partners to generate conversation 
and resources 



YouTube

• Create 

Playlists

• Add content

• Create 

content

• Tag key 

words

• Subscribe

• Get 





YouTube “To-Do” List

• Collaborative Marketing: Create professional video content 
with help from community partners

• Training Videos: Videotape Toronto South LIP trainings and 
workshops to post online

• Build Playlists: Continue to build playlists with Toronto 
South LIP’s members’ new video content



LinkedIn
Community of Practice

• Go where 

people are

• Build 

members

• Trial & error

• Model 
behaviour

• Aim for 

organic







LinkedIn “To-Do” List

• Encourage use: Continue to encourage members to use the 
platform through various mediums

• Model behaviour: Post content or ask members to post 
content that may be of interest to members

• Aim for organic: Work towards progressively more organic 
conversations between members



What About Other 
Social Media Options?

• Where is your audience?
• What is your staff capacity?
• What is the benefit?
• Where is your energy best spent?



@torontosouthlip

Toronto South LIP

Toronto South Local Immigration Partnership

Thank 

you!


